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Future Together
Ag Tech. The very use of these two words sends shivers up the spine of some.
Others are very excited to see what Ag Tech will bring to their farms. Yet,
many consider what we do with current farming practices much more tech
oriented than say even a generation ago. Farmers would certainly not have
increased yields every year, while using less water, without the technology
of irrigation management and micro irrigation use.
Each day farmers and ranchers are challenged to do more with less. It is often lost
in the conversation that farmers and ranchers were the first environmentalists …
after all, using the same resources over and over each year while achieving yield
increases and practice efficiencies must mean that the working environment is
sustainable. Yet, each day the discussion trends towards conservation of resources,
protections for the environment, and let’s play nice with all the wild critters.
As evidenced by the two Ag Tech summit events here in the Salinas Valley each
year, our brand of farming is becoming the world’s focus. Both the Hartnell
Ag Tech Summit and the Forbes Ag Tech Summit bring entrepreneurs from
all over the nation and world to our Valley. And each new tech innovation
challenges farmers and ranchers to adapt to change, no matter how fast it
arrives. The future, indeed, arrives at our doorsteps nearly every day.

CONTINUES ON PAGE 02 
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As Betty Davis famously said, “Fasten your seatbelts, it’s gonna
be a bumpy ride.” The future is not always clear to see…
Challenges enter into all aspects of farming practices these days. The
constant labor shortages are forcing mechanization with new ways to
manage workloads, including harvest. Water quality regulations will dictate
which farming practices provide the best protection to our surface and
groundwater resources. Groundwater sustainability will seek to balance
water use with recharge, ultimately finding a precarious balance between
growing food and conserving a precious resource. And land use will be
dictated by crops that can be grown in more efficient ways while producing
ever-greater yields, and balancing the need to generate renewable energy.
Change is difficult for some, impossible for many. We adapt all the time, whether
we feel it or not. Many times, the shift is slight, only a minor twinge, and other
times, change challenges us in ways that are profound and thought provoking.
All of the solutions coming for the challenges facing today’s farmers and ranchers
will involve getting much more techy over the coming decades. Farmers and
ranchers will need to adjust to marketplace conditions as fast as the consumer
preferences about how and where we produce our food evolve. Information will
move faster and faster, and not necessarily paying much attention to the facts.
Farmers and ranchers will need to keep pace and be early adopters of the new
technologies as they become financially viable for their farms and ranches.
This issue of Farm Focus® brings out some of the tech innovations that might be
coming our way … as well as recent trends seen in the USDA Census of Agriculture
released in March. Farms are fewer and farmers are aging, a trend that has been
continuing for multiple decades now. Truly, the few who farm are feeding the many.
There are also a few articles touching on food trends and marketplace
perceptions. How the media perceives foody trends and marketplace
shifts will keep farmers guessing on what the hot commodity will be
each year. How those consumer products are labeled will become
more important in the era of eight-second Facebook posts.
We look forward to seeing how technology can help small farms improve their
efficiency, remain sustainable, and thrive in an evolving marketplace. The American
public has been surveyed many times and resoundingly state they support
the family farmer and growing a safe and bountiful domestic food supply.
Let’s all examine how we can keep pace with the technology
that will take farming up to the next level, while preserving
our national heritage and the farming way of life.
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Reduce Costs

with GPS-aided
Agronomy Practices
GPS technology is helping businesses create more efficient
and reliable growing practices

The following information is provided by
Nationwide, the #1 farm and ranch insurer
in the U.S.1
The Ag industry is continuously
focused on producing higher yields,
reducing labor costs, creating more
environmentally friendly farms and
producing less waste. GPS technology
and more streamlined processes are
helping those businesses create more
efficient and reliable growing practices.
Automated guidance and steering
systems are evolving
Over the past five years, GPS steering
solutions have evolved from an aftermarket add-on to a standard factory
installation. Much like computer software,
these systems can control several
different components and processes
at the same time. They can be easily
monitored and controlled by one central
interface and device.
Automated systems include a GPS
receiver and antenna and can be used
on equipment like tractors, sprayers,
combines and fertilizer spreaders, helping
to improve farm work efficiency.
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Delicate processes such as applying
pesticides, herbicides, and fertilizers
can be better controlled and monitored,
helping to reduce waste and expenses.
Guidance solutions like these can also
improve performance on other large
farm vehicles for tasks such as rolling or
cultivating, and can improve precision
farming for planting and soil distribution.
Self-driving tractors are on the
horizon
Mishaps or overlaps during the application
process can have expensive and longlasting impacts; distraction or decreased
visibility is often the culprit. By removing
most human interaction, common
mistakes like over-applying (driving too
narrow) and skips (driving too wide) can
be reduced. Eliminating these and other
risks can help reduce claims and promote
operational efficiency and reduced waste.
Over the next 10 years, the use of selfdriving tractors and robots that harness
GPS capabilities are expected to rise.
An ongoing need to control costs and
increase output will eventually encourage
farmers to embrace remote and
autonomous technologies like these.

Automated farm implements have also
begun to help resolve labor shortages.
These systems and vehicles can enable
one person to complete the work of
two. Limitations still apply for operating
autonomous tractors on public roads,
however, so monitoring is still required.
How can GPS improve efficiency on
my farm?
GPS can improve farm efficiency for soil
sampling, irrigation monitoring and more
precise planting:
Soil sampling
GPS can collect accurate data to
determine soil variability and establish
whether soil is ideal for crop growth. By
taking samples in blocks called grids
(areas of approximately .5-10 acres),
soil types can be profiled to distinguish
viability and determine fertilizer and seed
requirements for optimal growth.

Irrigation monitoring
Irrigation systems with GPS can monitor
rainfall and help measure soil moisture to
direct water where it’s needed most. They
can also be used to identify heavy weeded
patches, which stifle crop growth and can
hamper eventual yields over time.
GPS systems can also help generate an
algorithm to calculate irrigation needs
based on crop and soil type. It can
evaluate soil maintenance schedules.
Precision agriculture
Precision agriculture is an information
technology-based management system
that collects data obtained from GPS and
integrates it into a global information
system (GIS). It can come in handy
when planning future plant density,
spacing and depth. Adjustments can be
programmed into the GPS software and
be ready to go for planting season.

During the planting season, the GPS
monitor can execute the program without
relying on an operator’s constant attention.
The machine can change seeding spacing
and depth continuously while the operator
focuses on machine performance.
Yield mapping, another concept made
possible with GPS technology, is a
technique in agriculture that utilizes
GPS data to analyze variables like crop
yield and moisture content. Farmers can
analyze and compare crop yields year
over year to plan more effectively. It also
gives them a map of field productivity to
compare output vs input and decide the
best plan for each acre.

How well this new perspective and
technology is embraced by the
agricultural industry will dictate the
timing, however. Nationwide continues to
explore the added efficiency and costeffectiveness of this technology and what
it could mean for your farm and future.
For more information on emerging
technologies and agronomy techniques,
please refer to your Nationwide
Agribusiness consultant.
Learn more about implementing
a successful Agronomy Quality
Management System. Available only to
Nationwide members, please consult the
Agronomy QMS eModule for updated
and comprehensive information on
constructing your own effective quality
management system.
TO LEARN MORE ABOUT NATIONWIDE FARM

1 

INSURANCE AND OTHER COMMERCIAL COVERAGES,

Is human interaction in farming
becoming a thing of the past?

VISIT NATIONWIDE.COM/AGRIBUSINESS.
TO FIND A LOCAL NATIONWIDE AGENT, VISIT

With improved satellite signals,
broader digital bandwidth and remote
capabilities, it’s possible that sensitive
agronomy procedures could be managed
without human interaction in the future.

FARMAGENTFINDER.COM.
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Dedicated Tour de Fresh
Participants Share Why
They Support the Cause
WRITTEN BY: MELISSA DE LEON FOR AND NOW YOU KNOW®

I cannot believe this year marks six years for the Tour de Fresh, presented by The California Giant
Foundation. What was once a relatively small band of produce professionals riding hundreds of miles over
three to four days to benefit the Salad Bars to Schools initiative now no longer needs introduction.
This year, Tour de Fresh returns to its
inaugural route and tradeshow: PMA’s
Fresh Summit in Anaheim, California.
To inspire other industry members to
join the cause and commemorate the
event, Tour de Fresh is recognizing three
individuals who made an impact with
the program, each with a compelling

story behind why they contribute. As
stated in a press release, they, like the
many others behind Tour de Fresh, take
ownership of the event for the cause.
“I love the produce industry,” said
Charles Nelson, Senior Director of
Research and Development at Mission

Produce. “I admire and respect the
people that work so hard to bring the
best products to the marketplace. I
want to help support making these
great products accessible to children
across the nation through the
Salad Bars to Schools program.”

Since the start of Tour de Fresh in 2014, the organization has provided
more than 230 salad bars, which has provided approximately 120,000
kids access to fresh produce during school lunch.
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Charles has been cycling for 10 years,
but it wasn’t until 2016 when he
participated in Tour de Fresh that he
realized he was involved in something
bigger than just another philanthropy
event. In the two years that Charles has
participated in the ride, he raised more
than $18,000 to provide the school
district of his choice with salad bars.
“Tour de Fresh directly puts the equipment
in place to make fresh, healthy produce
available to all,” said Drew McDonald,
Vice President of Quality and Food
Safety at Taylor Farms. “On top of this,
riding along other produce professionals
who all support this amazing cause is
special, indeed. The camaraderie and
bonding that occurs during the ride
is awesome and its own reward. It is
long and hard, but worth the effort.”
Drew will ride in his fifth Tour de
Fresh this year. Being a fresh produce
professional and a father of three schoolaged girls, he ensures that his daughters’
lunches are packed with fresh produce.
But Drew also recognizes that is not
the case for everyone else, giving him
a special motivation during the ride.
Brock Nemecek, North American
Marketing Manager at T&G Global, has
similar motivations to return to the cause.
“My nieces and nephews are fortunate
in that they have access to the freshest
produce, not to mention an uncle and
other family members who regularly
encourage them to try the wide variety
of fruits and vegetables that are available
to them,” said Brock. “We sponsor
the Tour de Fresh to deliver that same
experience to students across the

EXPERTS IN AG.
EXPERTS IN FINANCING.

Buying, building, or making improvements,
American AgCredit is your agricultural
real estate expert.

Call 831.424.1756 today or visit AgLoan.com
A part of the Farm Credit System. Equal Opportunity Lender.

country who may not live in a household
that is so passionate about produce.”
Similar to Drew, Brock acknowledges
that not every child has the opportunity
or access to healthier meal options.
He is returning as a premier
sponsor for the second time.
Sponsoring events like Tour de Fresh
is key to ending this issue among
students in America, and for that our
peers and associates unite to ride
more than 300 miles over four days.
Since the start of Tour de Fresh in 2014,
the organization has provided more
than 230 salad bars, which has provided
approximately 120,000 kids access

to fresh produce during school lunch,
according to the release. This would not
be possible without the support from
the industry’s riders and sponsors.
Each year, Tour de Fresh participants have
a goal to raise funds for 50 salad bars that
will benefit a least 25,000 students across
the nation. Premier sponsors have the
opportunity to elevate their brands through
logo placement on jerseys, consumer- and
industry-focused mentions, and more.
Visit www.tourdefresh.com or contact
the Tour de Fresh team directly at tdf@
calgiant.com to find out how you can
be a part of this movement that is
making a difference in the level of
childhood produce consumption.
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FDA Could Put Non-GMO
Project Out of Business
WRITTEN BY: ALEX BEREZOW, AMERICAN COUNCIL ON SCIENCE AND HEALTH

the marketplace. GMO orange juice does
not exist.
The FDA is supposed to regulate this
sort of thing, but when it comes to
GMO absence claims, the FDA has done
absolutely nothing. That may be about to
change.
FDA Could Put ‘Non GMO Project’
Out of Business

Imagine wandering through
the grocery store, and your eye
catches a flashy label on a bottle
of orange juice: “Does not contain
CYANIDE.” What would you think?
If you’re like most people, your thought
process might go something like this:
“Whoa! Some orange juice contains
cyanide? I didn’t know that. I like my
orange juice without cyanide, so I’ll buy
this brand.”
The only problem with that perfectly
reasonable line of thought is that orange
juice doesn’t contain cyanide. None of it
does, no matter what brand you buy. But
the entire point of the label was to make
you think that other brands do contain
cyanide, when in fact they do not. This is
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a form of deceptive advertising known as
an “absence claim.”
Not all absence claims are deceptive. If
a product differentiates itself from other
products by not containing a particular
ingredient that other products typically do
(e.g., a bakery item that doesn’t contain
gluten), then it’s not deceptive. However,
if other products do not usually contain
that ingredient, then an absence claim
is deceptive, and it was probably done
intentionally.
Though you won’t find any cyanide labels
on orange juice, you will find orange
juice with “Non GMO Project Verified”
labels. Like the cyanide example, this is
a deceptive absence claim because there
are no genetically modified oranges in

The “Non GMO Project” is one of the worst
absence claim offenders. This non-profit,
with revenues of nearly $1.8 million, slaps
its label on just about anything, including
salt and water. Anyone with even a
modicum of scientific literacy should
realize that is a clear-cut example of a
deceptive absence claim. Salt and water
cannot be genetically modified.
Finally, the FDA may be starting to
crack down. In March of this year, the
FDA released nonbinding regulations
in regard to GMO absence claims. The
document contains two statements that
should be very concerning to the Non
GMO Project. First:
“Another example of a statement in food
labeling that may be false or misleading
could be the statement ‘None of the
ingredients in this food is genetically
engineered’ on a food where some of

the ingredients are incapable of being
produced through genetic engineering
(e.g., salt).”

MONTEREY COUNTY FAIR 2019

As shown above, the Non GMO Project
routinely violates this recommendation.
Here’s the second statement:
“Further, a statement may be false or
misleading if, when considered in the
context of the entire label or labeling... it
suggests or implies that a food product
or ingredient is safer, more nutritious, or
otherwise has different attributes than
other comparable foods because the
food was not genetically engineered. For
example, the labeling of a bag of specific
type of frozen vegetables that states that
they were ‘not produced through modern
biotechnology’ could be misleading if, in
addition to this statement, the labeling
contains statements or vignettes that
suggest or imply that, as a result of
not being produced through modern
biotechnology, such vegetables are
safer, more nutritious, or have different
attributes than other foods solely because
the food was not produced using modern
biotechnology.

AUGUST 29 – SEPTEMBER 2, 2019

Once again, it is likely that the Non GMO
Project routinely violates this as well,
considering that their label is placed on
all varieties of organic products, many of
which are marketed as healthier and more
nutritious than conventional foods.
If the FDA decides to actually enforce
these recommendations rather than
making them “nonbinding,” they could
put the dishonest Non GMO Project out
of business. That would be a win for both
science and consumers.

2004 FAIRGROUND ROAD, MONTEREY, CA 93940 | 831.372.5863
WWW.MONTEREYCOUNTYFAIR.COM
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Young Farmers & Ranchers 15th Annual
Crab Feed – A Sell-Out Crowd!
On Saturday, February 9th, the Central
Coast Young Farmers & Ranchers held
their 15th annual Crab Feed at the Salinas
Sports Complex. Tickets to the event were
sold out with in 60 days of going on sale
in early September!
Over 300 people enjoyed all-you-can-eat
salad, risotto, garlic bread, and of course,
crab. No one could have possibly left
dinner and state they didn’t get their fill of
the chilled shellfish!
The evening included music from a local
DJ and much line dancing took place.
Mixing a number of musical genres to
touch all ears, there was at least one tune
that everyone could dance to.
A photo booth captured some rather
creative partiers in their crab hats. A silent
auction and 50/50 raffle completed the
fundraising activities with the benefits
going to the Young Farmers & Ranchers
Scholarship Fund.
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Each year students attending college
majoring in an agricultural curriculum are
awarded scholarship from the proceeds of
this event, along with funds raised from
barbeque services provided throughout
the year. In the past decade, Young
Farmers & Ranchers has awarded more
than $75,000 in scholarships.
The event was chaired by Savanna Lindow
for the second year and during the course
of the evening she was awarded Young
Farmer & Rancher Member of the Year for
2018.
Young Farmers & Ranchers is a committee
of Monterey County Farm Bureau and is
designed for young people between the
ages of 18-35 who share an interest in
improving themselves and agriculture.
The program provides an opportunity for
agriculturalists to connect with individuals
who have the same professional interests
and challenges.

Many thanks to our Event Sponsors for
making this year’s Crab Feed so successful:
American AgCredit, American Door &
Gates, American Takii, Central Coast
Garden Products, Comfort Control Heating
& Air Conditioning, deDampierre Ranches,
Integrated Crop Management (ICMCI),
Nationwide Insurance, Overhead Door of
Salinas, and Tanimura & Antle.
THE 16TH ANNUAL CRAB FEED EVENT WILL BE
HELD ON JANUARY 25, 2020 … SAVE THE DATE!

WWW.R2000WF.COM

IRRIGATION TECHNOLOGY
FOR THE FUTURE

R2000WF ROTATOR®
& DRAIN CHECK

ROTATOR® SPRINKLERS:
· HIGH UNIFORMITY
· NO RISER VIBRATION
· EASY TO CLEAN & REPAIR
· LONG WEAR LIFE
· NO SEALS UNDER PRESSURE
1000 SERIES VALVES &
TWIG® WIRELESS CONTROLS

FULL COVERAGE
IRRIGATION FOR
TREE & VINE

PART-CIRCLE
EDGE OF FIELD
ROTATOR®

SAVE WATER, SAVE ENERGY, SAVE LABOR & DO A BETTER JOB OF IRRIGATING.
NELSONIRRIGATION.COM

2017
Census
of Ag
Data Now
Available
The U.S. Department of Agriculture (USDA)
{April 12th} announced the results of the
2017 Census of Agriculture, spanning some
6.4 million new points of information about
America’s farms and ranches and those who
operate them, including new data about onfarm decision making, down to the county
level. Information collected by USDA’s
National Agricultural Statistics Service
(NASS) directly from farmers and ranchers
tells us both farm numbers and land in
farms have ongoing small percentage
declines since the last Census in 2012. At
the same time, there continue to be more
of the largest and smallest operations and
fewer middle-sized farms. The average age
of all farmers and ranchers continues to rise.
“We are pleased to deliver Census of
Agriculture results to America, and
especially to the farmers and ranchers
who participated,” said U.S. Secretary of
Agriculture Sonny Perdue. “We can all use
the Census to tell the tremendous story of
U.S. agriculture and how it is changing. As a
data-driven organization, we are eager to dig
in to this wealth of information to advance
our goals of supporting farmers and
ranchers, facilitating rural prosperity, and
strengthening stewardship of private lands
efficiently, effectively, and with integrity.”

“The Census shows new data that can be
compared to previous censuses for insights
into agricultural trends and changes down to
the county level,” said NASS Administrator
Hubert Hamer. “While the current picture
shows a consistent trend in the structure
of U.S. agriculture, there are some ups and
downs since the last Census as well as firsttime data on topics such as military status
and on-farm decision making. To make it
easier to delve into the data, we are pleased
to make the results available in many
online formats including a new data query
interface, as well as traditional data tables.”
Census data provide valuable insights
into demographics, economics, land
and activities on U.S. farms and ranches.
Some key highlights include:
There are 2.04 million farms and ranches
(down 3.2 percent from 2012) with an
average size of 441 acres (up 1.6 percent)
on 900 million acres (down 1.6 percent).

The 273,000 smallest (1-9 acres) farms
make up 0.1 percent of all farmland while
the 85,127 largest (2,000 or more acres)
farms make up 58 percent of farmland.
Just 105,453 farms produced
75 percent of all sales in 2017,
down from 119,908 in 2012.
Of the 2.04 million farms and ranches,
the 76,865 making $1 million or more in
2017 represent just over 2/3 of the $389
billion in total value of production while
the 1.56 million operations making under
$50,000 represent just 2.9 percent.
Farm expenses are $326 billion with
feed, livestock purchased, hired labor,
fertilizer and cash rents topping the
list of farm expenses in 2017.
Average farm income is $43,053. A total
of 43.6 percent of farms had positive
net cash farm income in 2017.
CONTINUES ON PAGE 14 
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You are cordially invited to the

MONTEREY COUNTY FARM BUREAU

2019 Bill Barker Memorial GOLF TOURNAMENT

Thursday, August 22nd at Bayonet & Black Horse Courses

Register at: www.montereycfb.com
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2017 Census of Ag Data Now Available
 CONTINUED FROM PAGE 12

Ninety-six percent of farms and
ranches are family owned.

The average age of all producers is
57.5, up 1.2 years from 2012.

Farms with Internet access rose from 69.6
percent in 2012 to 75.4 percent in 2017.

The number of producers who have served
in the military is 370,619, or 11 percent of
all. They are older than the average at 67.9.

A total of 133,176 farms and ranches use
renewable energy producing systems,
more than double the 57,299 in 2012.
In 2017, 130,056 farms sold directly to
consumers, with sales of $2.8 billion.

There are 321,261 young producers age 35
or less on 240,141 farms. Farms with young
producers making decisions tend to be
larger than average in both acres and sales.

For the 2017 Census of Agriculture, NASS
changed the demographic questions to better
represent the roles of all persons involved in
on-farm decision making.
Sales to retail outlets, institutions
and food hubs by 28,958 operations
are valued at $9 billion.

More than any other age group, young
producers make decisions regarding
livestock, though the difference is slight.

For the 2017 Census of Agriculture, NASS
changed the demographic questions to
better represent the roles of all persons
involved in on-farm decision making. As
a result, in 2017 the number of producers
is up by nearly seven percent to 3.4
million, because more farms reported
multiple producers. Most of these newly
identified producers are female. While
the number of male producers fell 1.7
percent to 2.17 million from 2012 to
2017, the number of female producers
increased by nearly 27 percent to 1.23
million. This change underscores the
effectiveness of the questionnaire changes.

One in four producers is a beginning
farmer with 10 or fewer years of experience
and an average age of 46.3. Farms with
new or beginning producers making
decisions tend to be smaller than average
in both acres and value of production.

Other demographic highlights include:
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Thirty-six percent of all producers are
female and 56 percent of all farms have
at least one female decision maker.
Farms with female producers making
decisions tend to be smaller than average
in both acres and value of production.
Female producers are most heavily engaged
in the day-to-day decisions along with
record keeping and financial management.

Results are available in many online
formats including video presentations,
a new data query interface, maps,
and traditional data tables. To address
questions about the 2017 Census of
Agriculture data, NASS will host a live
Twitter chat (@usda_nass) Ask the Census
Experts #StatChat on Friday, April 12 at
1 p.m. ET. All information is available
at www.nass.usda.gov/AgCensus.
The Census tells the story of American
agriculture and is an important part of
our history. First conducted in 1840 in
conjunction with the decennial Census,
the Census of Agriculture accounts for all
U.S. farms and ranches and the people
who operate them. After 1920, the Census
happened every four to five years. By
1982, it was regularly conducted once
every five years. Today, NASS sends
questionnaires to nearly 3 million potential
U.S. farms and ranches. Nearly 25 percent
of those who responded did so online.
Conducted since 1997 by USDA NASS –
the federal statistical agency responsible
for producing official data about U.S.
agriculture – it remains the only source
of comprehensive agricultural data for
every state and county in the nation and
is invaluable for planning the future.

SAVE THE DATE!
MONTEREY COUNTY
FARM BUREAU ANNUAL
MEETING
October 4th, 2019
Rodeo Room,
Salinas Sports Complex

Earth Day Mixer 2019
On April 18th, nearly 150 folks showed up for the 13th Annual Earth
Day Mixer at McShane’s Landscape Supply presented by Salinas Valley
Recycles and Co-sponsored by Monterey County Farm Bureau, Salinas
Valley Chamber of Commerce, Grower-Shipper Association of Central
California, and California Women in Agriculture.
The event featured a silent auction benefit for the Hartnell College
Veteran’s Services Organization. Guests were treated to wood fired pizza
and treats from the Choke Coach. There was craft beer made available
by Brew-N-Krew and wine provided by Poppy Cellars. Nearly a dozen
vendors and non-profits provided outreach and guests left more mindful
of the importance of sustainability.

A PUBLICATION OF MONTEREY COUNTY FARM BUREAU
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When Food Lists Collide:
Should We Eat Kale or Not?
WRITTEN BY: DAVE KRANZ, CALIFORNIA FARM BUREAU FEDERATION

Does it seem that everyone
wants to tell you what to
eat—or what not to eat?.
Nary a week goes by but some blueribbon commission or scientific panel
or interest group leans over your
shoulder at the dinner table to ask,
“Are you really going to eat that?
Don’t you know that (food X) is laced
with pesticides/contributes to global
warming/clogs your arteries, etc.?”
Of course, the people behind these
reports don’t literally come to your dining
room. Instead, they typically infiltrate
through the media: a news story on TV, a
blog posting on the internet, a magazine
article noticed by a family member.

Each of the reports had a political motivation
cloaked in dietary guidance and, as
can happen, the two reports provided
contradictory advice about certain foods.
An anti-pesticide group issues its
Dirty Dozen list each year, comprised
of foods it claims to be the most
“contaminated” with pesticide
residue. It typically bases its findings
on data from the U.S. Department of
Agriculture Pesticide Data Program.

To garner media attention, these lists
often carry click-bait titles such as “The
Dirty Dozen” or “50 Foods for Healthier
People and a Healthier Planet.” Those
aren’t hypothetical titles—they’re real
examples of reports that flashed across
the media landscape in recent weeks.

For its part, the USDA report says “more
than 99 percent of the samples tested
had pesticide residues well below
benchmark levels established by the
Environmental Protection Agency.”
But if you’re an anti-pesticide group,
and your goal is to frighten people,
any detection—no matter how tiny or
insignificant—equals “contamination.”

Each of the reports had a political
motivation cloaked in dietary guidance
and, as can happen, the two reports
provided contradictory advice about
certain foods. In this case, two foods
in particular found themselves
condemned in one report and praised
in the other: kale and spinach.

And because kale samples contained
pesticide residues, the anti-pesticide
group plopped it onto its Dirty Dozen list,
along with spinach and other produce
crops, and highlighted kale in its annual
report. The media, of course, bit, with
headlines such as “Kale is one of the
most contaminated vegetables you can
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buy” (Time) and “New produce guide
shows eating kale is a lot dirtier than
you think” (San Diego Union-Tribune).
The Alliance for Food and Farming, a
Watsonville-based organization that
works to deliver credible information
about produce safety, has had some
success through the years in countering
the Dirty Dozen report. It estimates a
woman could eat 18,615 servings of kale
a day and still not have any health effects
from the residues detected in the crop.
But the “kale is contaminated” headlines
continued to swirl. Shortly thereafter, a
wildlife organization and a multinational
food company issued their report on the
50 foods they believe people should eat.
“In a world cluttered with advice and
pressure around what not to eat, we
want to provide people with more food
choices to empower positive change,”
the report said—but of course went
on in the next sentence to imply that

people should avoid animal-based foods
while working to broaden their diets.
The report says reliance on animal-based
protein requires more water and land, and
generates more greenhouse gases, than
plant production. There’s been a lot of talk
in the media about livestock and climate
change—and researchers such as Frank
Mitloehner at UC Davis have provided
important perspective by showing that
foregoing meat isn’t the environmental
solution some believe and could ultimately
have harmful nutritional consequences.

Like shoppers and restaurant
patrons, farmers and ranchers can
be buffeted by conflicting and
contradictory advice about what to
grow and how to grow it. But California
agriculture succeeds by adapting.
In 2007, California farmers grew 2,755
acres of kale. By 2017, acreage had more
than doubled, to 7,677. Whether either
the Dirty Dozen report or the “50 foods”
report directly influences acreage trends

in the next year or two seems unlikely.
But if people want to eat it, California
farmers and ranchers will try to grow it,
and do so in the most responsible way.
DAVE KRANZ MANAGES THE CALIFORNIA FARM
BUREAU FEDERATION COMMUNICATIONS/NEWS
DIVISION AND EDITS AG ALERT. HE MAY BE
REACHED AT DKRANZ@CFBF.COM.

But, back to kale and spinach. They
turn out to be two of the 50 crops the
report from the wildlife group and
the food company says people should
eat. The report describes kale as a
hardy plant with “lushly dark leaves,”
“packed with vitamins” and a good
source of manganese and copper. For
its part, spinach earns praise for its
“many important nutrients” and its
suitability for year-round cultivation.
Other crops listed in this “should eat”
report include California-grown staples
such as walnuts and dry beans, and
crops being grown here on a smaller
scale such as nopales, wild rice and
moringa. No doubt, a number of the
other crops are also being tried by
creative California farmers, seeking
to find and develop new markets.
That’s what farmers do. They seek
to grow what people want to eat. In
California, farmers have the ability
unlike anywhere else to provide the
full variety of crops and commodities
that our state’s rich range of climates,
soils and knowledge can produce.
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Failed Tech
Projects Cost
State Millions

WRITTEN BY: HECTOR AMEZCUA AND ALYSSA HODENFIELD FOR THE SACRAMENTO BEE

California’s failed tech projects
come in late and over budget. Gavin
Newsom wants to fix them.
A $100 million government computer
program doubled the time it takes to
license California nurses.
A $290 million tax software upgrade
unveiled last summer made it more difficult
to file taxes online, prompting a major
accounting firm to file by paper instead.
And, a $900 million accounting system
the state has been working on for 14
years is now causing delays that threaten
to impact the state’s credit rating.
Those are just a few examples of what
has gone wrong when California state
government has tried to improve its
technology. They demonstrate the depth
of Gov. Gavin Newsom’s challenge as he
begins a new effort to make the state’s
cumbersome, outdated IT systems more
responsive and effective for taxpayers.
He declared technology to be a priority
in his opening budget with a $36 million
proposal to create an Office of Digital
Innovation that he says would foster
a more flexible, creative approach to
government technology.
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Before becoming governor, Newsom
wrote a book titled, “Citizenville: How to
Take the Town Square Digital and Reinvent
Government.” He announced initiatives
shortly after taking office that target some of
the state’s most notorious tech failures, such
as an attempt to overhaul DMV systems that
has floundered since a first attempt in 1987.
“We’re going to accept credit cards,”
Newsom said during a budget address.
“It’s a governor in 2019 in California saying
that we’re going to accept credit cards in
2019 at the Department of Motor Vehicles.
That is in the ‘you can’t make that up’ file.”
Some of his objectives with his new
office resemble guidance from a task
force created six years ago by former
Gov. Jerry Brown and former Treasurer
John Chiang. That task force, like at least
one IT task force before it, suggested its

recommendations could set the state on a
better path.
Audits and at least one legislative review
since then show mixed results.
The state maintains an IT tracker that
classifies current projects as green, yellow or
red depending on their failure risks. Eight of
26 major projects under development are
classified as yellow or red, indicating they are
at risk of failing or requiring corrective action.
Right now, a $918 million project to
replace hundreds of old accounting
systems in the state with a new one is
scheduled for full implementation in July,
despite a January warning from the state
auditor that lingering inefficiencies could
threaten federal funding and impede
annual financial reporting, which affects
the state’s credit rating.
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